Food safety, environmental friendliness and sustainability are the current mega trends of the international food and beverage industry.
New Zealand is being positioned internationally as being "clean and green" and it is of utmost importance to our continued national economic well being that this continues.
Whether we wish it or not, survey results and considerable anecdotal evidence points to New Zealand being widely recognised internationally as being "clean and green". This is continually reinforced by overseas visitors who see us in this light, relative to their home surroundings. This is being reinforced offshore by advertising campaigns developed by New Zealand trade and tourism interests. This positioning is becoming increasingly important as our competitors improve their food safety programmes to the level enjoyed almost exclusively by New Zealand for the last thirty years. To command premium prices we will need to move up a further notch in customer preference and at this time a "clean and green" positioning appears to offer the best opportunity for us.
Validating claims
There has to be substance behind the claims. New Zealand will need to ensure that credible and auditable "clean and green" programmes are in place to underpin the claims being made. Progress is being made in this regard. Project 98 is an aspirational initiative which provides a focus for a national activity. The New Zealand Way Ltd provides an umbrella set of values of which environmental responsibility is a lynchpin. There is a myriad of local rurally based initiatives springing up which if co-ordinated could provide the necessary underpinning to provide substance for "clean and green" claims.
Raw material and service suppliers to the food and beverage industry must see themselves as being part of these programmes and be involved in them. Increasingly the entire production and distribution chain is being studied by our customers to ensure food produced is safe to eat. Hazard Analysis Critical Control Point (HACCP) methodology will become a necessity for any food business wishing to remain in business.
Plant material forms the base of much of our food industry. Plant protection technology will need to take into account these changes in consumer preference. New Zealand's continued economic wellbeing depends on it.
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